

The New School

Media Studies and Film Department
MEDIA ETHICS
(NMDM 5312)
Spring 2012
Instructor: Charles Warner

Units: 3 credits

E-mail : charlesHwarner@gmail.com
Website : http://www.charleswarner.us
Phone: 917-797-3305  
Course Description

This course provides students with a theoretical foundation that enables them to identify and analyze ethical issues in the media and in life.  The course explores the scholarly literature on media ethics and recent research (both physiological and psychological) into how we make moral choices.  In addition to a basic introduction to the fundamentals of ethics, professional ethics, and communication ethics, the course will focus on current ethical issues confronting those who work in print, broadcast, and online (including social media).  
Specific areas that will be covered include:  privacy; reconciling a profit motive with public service; journalism's larger mission and role in society; free speech; and how blogs, opinion-oriented media, and social networks relate to ethics.  Course work will include readings, in-depth discussions, and a final essay project.
The Case Study Method
Students of Media Ethics learn best by studying and analyzing real-life ethical dilemmas and situations as described in cases.  During the course we will read several cases and analyze them using the guidelines as outlined in Potter’s Box (Christians, Fackler, Rotzell, and McKee).
The Contract

Case discussion participants (students): 1) To prepare thoroughly for a case discussion; to read the assigned material, analyze cases using the elements in Potter’s Box, and make a judgment.  2)  To participate in class discussions.  You learn by participating, by discussing your analyses and judgments.  You also learn how to present and defend your ideas and decisions. 

Instructor: 1) To ask the right questions and to bring up the right issues for discussion.  2) To provide relevant knowledge and summarize the lessons learned from the discussions.
The Right Answer: In case analyses and discussions, there are not any absolute or right or wrong answers, just thorough or inadequate preparation, clear or fuzzy analysis, and well or poorly organized thinking.  
How to Write a Case Analysis: Read a case at your normal speed without stopping to take notes, then carefully read the entire case again, taking notes in the margins as you read.  You are trying to identify values, principles, and loyalties in the case and make a judgment.  When you have identified the values, principles, and loyalties, prepare an outline with the following four headings: 
1. “Situation” of the facts presented. 
2. "Values”

3. "Principles"

4. "Loyalties" 
5. “Judgment”
Writing: As you write your case analysis, you must include appropriate references to the assigned reading and class lectures.  Your references should be in the following format for books, (Brandenburger and Nalebuff, 1996, p. 126), the following for lectures, (Warner, class lecture, Feb 23, 2010), and the following for online references (“How to Develop a Winning Strategy,” http://www.charleswarner.us/indexppr.html.  February, 2010), the date in the reference is the month you accessed the website.  Do not include a bibliography at the end of a case analysis unless you refer to books or articles that are not required or recommended reading.

Begin your write-up with a brief definition of the facts presented in the case under the heading “Situation,” which should be a brief summary of the facts in the case.  In the next section, under the heading “Values,” you should state which of your own values you will base your judgment on and why you chose those values as opposed to other values.  Next, under the heading of “Principles,” identify the principles you will use to make your judgment and why you chose those principles.  In the next section, under the heading “Loyalties,” you should state your loyalties and why those loyalties, as opposed to other loyalties, are appropriate.  Finally, in the “Judgment” section state what decision you would make in the situation and support your decisions with references to the assigned reading.  Your grade will depend, to a large degree, on how many appropriate, relevant references to the lectures and reading you include in your write-up (referring to recommended reading is worth a ton of brownie points, too). 


Even though this is not an English course, I expect you to write in clear, concise, well-organized English.  Be particularly watchful for spelling errors. 
Course Requirements
Students are expected to keep up with the assigned reading and to come to class prepared to discuss assigned cases.  Class presentations can be found in the Media Ethics section in the Presentations link on my website.


Because class participation is important, attending class is vital to your grade.  Missing class three times will result in failing the course with a D or an F, depending on the quality of your work.  Being 10 minutes late equals being absent.  


If you have any questions about assignments or what we have covered in class, you may contact me via e-mail or by phone any time.
Some of the required reading material can be downloaded from my website, www.charleswarner.us, and will be indicated on the Course Schedule section of the syllabus.  Students will read material and cases assigned in the Course Schedule and then discuss the cases in class.  The instructor will arbitrate discussions and give feedback on students' comments   Students will discuss how the theories, principles, issues, and concepts covered in the reading material apply to ethical situations in the media.  Students must also prepare to present and defend both sides of ethical issues in class role-play exercises.

There will be three case analyses (write-ups) due during the semester.  Each analysis should run no less than 2000 words and no more than 4000 words.  Appropriate references to the reading are a critically important part of a case analysis (and vital to your grade).  Write-ups should be e-mailed to me at charlesHwarner@gmail.com.  Please cut and paste your case analyses into the email you send me.  Only your final paper should be sent as an attachment.
Students will submit a 3000-5000 word final essay at the end of the course that is a critical examination of a current ethical issue in the media, including taking a position on the issue and defending your position appropriately.  I must approve the topic for your final essay.
Deadlines Are Important: Be advised that the assignment deadlines are important because we discuss the assignments in class after they are due via e-mail and it would give students an unfair advantage to submit them after hearing them discussed.
Laptops, iPads, and Cell Phones This course is a discussion and lecture course, so students do not necessarily need to take notes because the presentations I give in class are posted in the Courses section on my website (www.charleswarner.us).  Therefore, there is no need for laptops, iPads, or cell phones in the classroom; shut them down and put them away.

Grading

Please read the article "Student Expectations Seen As Causing Grade Disputes" posted on my website (click on the link).  Please note the phrase that "students often confuse the level of effort with the quality of work."  In the courses I teach I reward both effort and quality of work.  In order to earn an A in this course, a student must 1) demonstrate excellent effort (completing all assignments thoroughly and on time and participating in all discussion as required in the syllabus) and 2) consistently produce excellent, high-quality work on a relative basis (relative to arother students in the course, as opposed to an absolute standard that I might set across all courses and all students).  I do not grade on a curve, which means there is not a required percentage of a range of grades such as only 40 percent can be As.

Class participation and discussion

24%
Three case analysis papers


51%

Final essay/article



25%
REQUIRED READING 
Amusing Ourselves to Death: Public Discourse in the Age of Show Business, Neil Postman, Penguin Books, New York, 1985. 

Justice: What’s the Right Thing To Do?, Michael J. Sandel.  Farrar, Straus and Giroux, New York, 2009.
Media Ethics: Cases and Moral Reasoning, (9th Edition).  Clifford G. Christians, Mark Fackler, Kathy Brittain Richardson and Peggy J. Kreshel.  Allyn & Bacon, New York, 2011.  (Recommend renting at CourseSmart.com)  
Truth, Beauty, and Goodness Reframed: Educating for the Virtues in the Twenty-First Century, Howard Gardner.  Basic Books, New York, 2011. 
Required Blogs, Newsletters, Podcasts, RSS Feeds

On the Media Podcast. (Required listening weekly).  http://www.onthemedia.org/. Subscribe to podcast or listen online.
RECOMMENDED

 READING
Backstory: Inside the Business of News, Ken Auletta. The Penguin Press, NewYork.  2003.
The Better Angels of Our Nature: Why Violence Has Declined, Steven Pinker. Viking, New York, 2011.
Breaking the News: How the Media Undermines American Democracy, James Fallows.  Vintage Press, New York, 1997.

The Creation of the Media: Political Origins of Modern Communication, Paul Starr, Basic Books, New York, 2004.

Digital Dilemmas: Ethical Issues for Online Media Professionals, Robert I. Berkman and Christopher A. Shumway.  Wiley-Blackwell, 2003.
The Elements of Journalism: What Newspeople Should Know and What the Public Should Expect, Bill Kovach and Tom Rosenstiel. Crown Publishers, New York, 2001.

Good News: Social Ethics & The Press,  Clifford Christians, John P. Ferre, P. Mark Flackler, Oxford University Press, New York, 1993.
Going to Extremes: How Like Minds Unite and Divide, Cass R. Sunstein, Oxford University Press, New York, 2009.

Hard News: The Scandals at The New York Times and Their Meaning for American Media, Seth Mnookin, Random House, New York, 2004.

How We Decide, Jonah Lerher, Mariner Books, New York, 2010.
Lying: Moral Choice in Public and Private Life, Sissela Bok.  Vintage Books, New York, 1999.

The Liar’s Tale: A History of Falsehood, Jeremy Campbell.  W.W. Norton & Co., New York, 2001.
The Moral Animal: Why We Are the Way We Are: The New Science of Evolutionary Psychology, Robert Wright.  Vintage Books, New York, 1994.

The Moral Judgment of the Child, Jean Piaget, Free Press Paperbacks, New York, 1997

Moral Calculations: Game Theory, Logic and Human Frailty, Lazlo Mero.  Copernicus Books, New York, 1998..
The News at Any Cost: How Journalists Compromise Their Ethics to Shape the News, Tom Goldstein, Simon and Shuster, New York, 1985.

The Problem of the Media: U.S. Communication Politics in the 21st Century, Monthly Review Press, New York, 2004.
COURSE SCHEDULE
The following schedule is subject to minor changes because class discussions may go off on interesting, instructive directions that pursue a current ethical issue.  

 

WEEK 1 (Jan 26)
	Personal introductions and course overview.  Discuss current ethical issues presented in On the Media (http://www.onthemedia.org/). Presentation and discussion: Moral Judgment of the Child I - Piaget’s conclusions.  As a child, how did you learn the difference between right and wrong?  What does Piaget say about how younger children and older children distinguish between what is right and what is wrong? 

	READ: Media Ethics, Introduction, and Part I.  

	LISTEN TO:  On the Media podcast or program online.


WEEK 2 (Feb 2)

	Discuss current ethical issues in the media as presented in On the Media podcast.  Presentations and discussion: 1) The Moral Development of the Child II - Piaget’s conclusions.  As a child, how did you feel about the fairness of punishment?  What does Piaget say about how younger children and older children feel about the fairness of punishment?  2) How to Write a Media Ethics Case Analysis and 3) The Potter Box exercises.

	READ: Media Ethics, Part 2 and “The Morality of Advertising” in the Library section of my website and “How to Write a Media Ethics Case Analysis” in the Papers by CW link on my website.  Be prepared to present in class next week examples of what you consider to be unethical advertising.

	LISTEN TO:  On the Media podcast or program online.

	ASSIGNMENT #1 (in Courses link): To be sent to me via e-mail to me by class time 2/16.


WEEK 3 (Feb 9)

	Discuss current ethical issues in the media as presented in On the Media podcast and “The Morality of Advertising” in the context of the Potter Box.  Be prepared to give examples of unethical advertising.

 Presentations: 1) Lying I - Sissela Bok’s view.  What is lying?  Is bending the truth a little or deception ever permissible? 2) Re-thinking Objectivity.

	READ: Media Ethics, Part 3, “We May Be Born With an Urge to Help,” “The Moral Life of Babies,” “Rethinking Objectivity,” and “Bloggers vs. Journalists Is Over” in the Library section of my website.

	LISTEN TO:  On the Media podcast or program online.


WEEK 4 (February 16)

	Discuss current ethical issues in the media as presented in On the Media podcast and Assignment #1.  Presentation and discussion: Lying II – Sissela Bok’s view and Jeremy Campbell’s alternative view.  As art and fiction have increasingly come to dominate our culture, are we dissatisfied with the thinness, the inadequacy of literal truth?  

	READ: Media Ethics, Part 4 and “We the People, We the Press” in the Library section of my website.  SKIM (don’t read carefully; you want to be able to refer to this material in written assignments) “Hutchins Commission Report,” “RTNDA Code of Ethics,” “SPJ Code of Ethics,” “Walter Williams’s Journalist’s Creed,” “Joseph Pulitzer’s Journalism Principles,” and “ASME Editorial and Advertising Guidelines” in the Media/Journalism Ethics section in the Library section on my website, and “Why Women Should Lie Even More Than They Do” at http://www.cbsnews.com/8301-505125_162-45040424/why-women-should-lie-even-more-than-they-do/. 

	LISTEN TO:  On the Media podcast or program online.

	DUE: ASSIGNMENT #1 via e-mail to charlesHwarner@gmail.com (cut and paste, not as an attachment) before class 2/16.


WEEK 5 (Feb 23)

	Discuss current ethical issues in the media as presented in On the Media podcast and how do we decide when it is appropriate to tell the whole truth and when it is appropriate not to.  Presentations: 1) Media Ethics – Game Theory (go over “Game Theory – Sales” case and answers) and Types of Criticism.

	READ:  Justice, Chapters 1, 2, 3, and 4, and “The State of the News Media 2011 –Overview” at http://stateofthemedia.org/2011/overview-2/.

	ASSIGNMENT FOR NEXT WEEK: Read the following Public Editor columns by Byron Calame: Column #1:  http://www.nytimes.com/2006/07/02/opinion/02pub-ed.html  

Follow-up: http://www.nytimes.com/2006/10/22/opinion/22pubed.html 
Bill Keller’s response:  
http://publiceditor.blogs.nytimes.com/2006/11/06/bill-keller-responds-to-column-on-swift-mea-culpa/
Column #2: http://www.nytimes.com/2006/10/08/opinion/08pubed.html
Column #3: http://www.nytimes.com/2006/12/31/opinion/31pubed.html 

	ASSIGNMENT #2:  (in Courses link): To be sent to me via e-mail to charleshwarner@gmail.com (cut and paste) by class time 3/8.

	LISTEN TO:  On the Media podcast or program online.


WEEK 6 (March 1)

	GUEST:  Byron Calame, former Public Editor of The New York Times.

	READ: Justice Chapters 4, 5, 6 and 7, “Newspapers, Paywalls, and Core Users” at http://www.shirky.com/weblog/2012/01/newspapers-paywalls-and-core-users/, and “Final Assignment” in the Courses link.  VIEW in the Library link in the Media/Journalism Ethics section “Types of Criticism.”  

	LISTEN TO:  On the Media.

	ASSIGNMENT FOR NEXT WEEK: Present one or two ideas for a final paper.


WEEK 7 (March 8)

	GUEST:  Zack Greenburg, reporter for Forbes magazine and author of Empire State of Mind: How Jay Z Went From Street Corner to Corner Office. Mr. Greenburg will talk about the challenges of covering the music industry. 

	READ:  Justice, Chapters 8, 9 and 10 

	DUE: Via email to me, two ideas for your final paper and why they want to write about these topics and ASSIGNMENT #2 via e-mail to charlesHwarner@gmail.com (cut and paste, not as an attachment) to me before class 3/8.

	LISTEN TO:  On the Media podcast or program online.


MARCH 15 – NO CLASS, SPRING BREAK.
	READ:  Amusing… pages 1-100 and SKIM (not read thoroughly): The New York Times Company Policy on Ethics in Journalism at http://www.nytco.com/press/ethics.html.

	LISTEN TO:  On the Media podcast or program online.


WEEK 8 (March 22)
	GUEST: Nick Kotz, Pulitzer-Prize winning reporter and author.  Mr Kotz will discuss his award-winning magazine article “Breaking Point” and the ethics of the media coverage of Admiral Boorda.

	READ:  Amusing… pages 101-208, “The Breaking Point,” and “What’s the Point” in the Library link on my website, and “How to Write a Media Ethics Final Paper” in the Papers by CW section of my website.  LISTEN TO: February 15 podcast of NPR’s Freakonomics (available on iTunes),

	FEEDBACK ASSIGNMENT:  See “Feedback Guidelines” in the Courses section of my website and send an email to me at charleshwarner@gmail.com (cut and paste) containing feedback before class next week (3/29).

	ASSIGNMENT #3:  (In Courses link): To be sent to me via e-mail to me by class time 4/5.

	LISTEN TO:  On the Media podcast or program online.


WEEK 9 (March 29)

	GUEST:  Jim Spencer, Founder and CEO of NEWSY, a news app and website that produces video reports of top news stories using multiple sources.  NEWSY also provides video news stories for AOL and The Huffington Post.  Mr. Spencer will discuss fair use and the ethics involved in AOL’s approach to news and news aggregation websites such as The Huffington Post. 

	READ: Truth, Beauty…, Chapters 1 and 2, “An AOL Content Slave Speaks Out” at http://thefastertimes.com/news/2011/06/16/aol-hell-an-aol-content-slave-speaks-out/, “The problem with cable news thinking” at http://sethgodin.typepad.com/seths_blog/2009/10/the-problem-with-cable-news.html, and “I Can’t Stop Reading This Analysis of Gwaker’s Editorial Strategy” at  http://www.niemanlab.org/2012/03/i-cant-stop-reading-this-analysis-of-gawkers-editorial-strategy/  VIEW:  The AOL Way in the Presentations section of my website and prepare to give your reactions to it next week.

	LISTEN TO:  On the Media podcast or program online.


WEEK 10 (April 5)
	Discuss current ethical issues in the media as presented in On the Media podcast.  GUEST: Michael Rispoli, non-profit journalist.  Mr. Rispoli will discuss issues on the On the Media podcast, The AOL Way, and non-profit and advocacy journalism. 

	READ: Truth, Beauty…, Chapters 3, 4 and “The Story So Far” in the Library section of my website.

	LISTEN TO:  On the Media podcast or program online.

	DUE: Assignment #3 via email to charleshwarner@gmail.com (cut and paste) before class (4/5).


WEEK 11 (April 12)

	Discuss current ethical issues in the media as presented in On the Media podcast.  IN-CLASS PRESENTATIONS: Final essays (A-E).

	READ: Truth, Beauty…, Chapters 5, 6 and Conclusion and "People Believe a 'Fact' That Fits Their Views Even if It's Clearly False" in the Library link on my website and VIEW: TED-Barry Schwartz: Practical Wisdom at http://www.ted.com/talks/barry_schwartz_using_our_practical_wisdom.html.  

	LISTEN TO:  On the Media podcast or program online


WEEK 12 (April 19)
	Discuss current ethical issues in the media as presented in On the Media podcast.  IN-CLASS PRESENTATIONS: Final essays (F-J)

	READ: “Do Journalists of the Future Need Data Skills” at http://www.guardian.co.uk/technology/organgrinder/2010/nov/19/berners-lee-journalism-data.

	LISTEN TO:  On the Media podcast or program online.


WEEK 13 (April 26)

	Discuss current ethical issues in the media as presented in On the Media podcast. IN-CLASS PRESENTATIONS: Final essays (K-O).

	VIEW: RSA Animate: The Empathic Civilisation at http://www.youtube.com/watch?v=l7AWnfFRc7g.  

	LISTEN TO:  On the Media podcast or program online.


WEEK 14 (May 3)

	Discuss current ethical issues in the media as presented in On the Media podcast.  IN-CLASS PRESENTATIONS: Final essays (P-T).

	LISTEN TO:  On the Media podcast or program online.


WEEK 15 (May 10)

	Discuss current ethical issues in the media as presented in On the Media podcast.  IN-CLASS PRESENTATIONS: Final essays (U-Z)).

	LISTEN TO:  On the Media podcast or program online.
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